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2010: Harvest time and a return to acquisitions  
If 2009 was still a year of transition for the group, we believe that 2010 will be a 
year in which Amplifon: 

- will further benefit from the operating leverage it obtained thanks to the 
several restructuring process it carried out in a number of markets last year; 

- will once again start growing through acquisitions; 

- will invest to maintain its competitive advantage on the other players 
(refurbishment of the stores with the new concept).  

 

 FY 09 results showed a strong increase in profitability (FY 09 EBITDA growth was 
+21.3% Y/Y). This is the first important fruit from the re-organisation processes the 
company has undergone in several countries during the last two years, such as 
France, the Netherlands, Germany and the UK. Net debt recorded a highly 
significant decrease in 2009: EUR 150.0m at the end of 2009, lower than at the end 
of 2008 (EUR 190.6m). This improvement in the NFP is a sign of the group’s strong 
capacity to generate cash in order to support the group’s development even in an 
uncertain scenario.  

 Based on what the management said, we believe that the following countries will be 
the main ones to contribute to further improve the group’s sales and profitability in 
2010 : 1) France (after the rationalisation and integration of the local network the 
company has carried out in the last two years, sales and profitability should 
improve further in 2010 thanks to continuous marketing investments and a good 
operating leverage); 2) the UK (after the restructuring process that allowed the 
group to reach operating breakeven in Q4 09, the local subsidiary should increase 
sold volumes and consequently reach reasonable profitability); 3) Germany (thanks 
to the creation of a homogeneous network after the several acquisitions in 2007 
and 2008, Amplifon should start to acquire new local companies in order to 
increase sold volumes); 4) North America (this division should benefit from the first 
few positive effects of the first stage of the conversion process of the Sonus 
corporate stores into franchisee shops; furthermore, the group will benefit from the 
renewal of the supply agreement between its US subsidiary Miracle Ear and 
Siemens Hearing Instruments Inc. (“Memsi” contract); the management managed 
to broker very favourable conditions, which will allow the group to increase its US 
profitability by a few percentage points . 

 We confirm our Buy recommendation and we are setting a target price of  
EUR 4.50 per share, thus an upside of around 26.0% on the current share price. 
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Investment Case 

2009: the end of restructuring  

FY 09 results showed a strong increase in profitability (FY 09 EBITDA growth was +21.3% 
Y/Y). This is the first important fruit from the re-organisation processes the company has 
undergone in several countries during the last two years, such as France, the Netherlands, 
Germany and the UK. 

Net debt recorded a very significant decrease in 2009: EUR 150.0m at the end of 2009, 
lower than at the end of 2008 (EUR 190.6m). This improvement in the NFP is a sign of the 
group’s strong capacity to generate cash in order to support the group’s development even 
in an uncertain scenario.  

2010: Harvest time and a return to growth ready for acquisitions 

If 2009 was still a year of transition year for the group, we believe that 2010 will be a year in 
which Amplifon: 

- will further benefit from the operating leverage it obtained thanks to the several 
restructuring process it carried out in a number of markets last year; 

- will once again start growing through acquisitions; 

- will invest to maintain its competitive advantage on the other players (refurbishment of the 
stores with the new concept). 

Based on what the management said, we believe that the following countries will be the 
main ones to contribute to further improve the group’s sales and profitability in 2010: 

- France (after the rationalisation and integration of the local network the company has 
carried out in the last two years, sales and profitability should improve further in 2010 
thanks to continuous marketing investments and a good operating leverage);  

- the UK (after the restructuring process that allowed the group to reach operating 
breakeven in Q4 09, the local subsidiary should increase sold volumes and 
consequently obtain reasonable profitability);  

- Germany (thanks to the creation of a homogeneous network after the several 
acquisitions in 2007 and 2008, Amplifon should start to acquire new local companies in 
order to increase sold volumes);  

- North America (this division should benefit from the first few positive effects of the first 
stage of the conversion process of the Sonus corporate stores into franchisee shops; 
furthermore, the group will benefit from the renewal of the supply agreement between 
its US subsidiary Miracle Ear and Siemens Hearing Instruments Inc.(“Memsi” contract); 
the management managed to broker very favourable conditions, which will allow the 
group to increase its US profitability by a few percentage points. 

Sector growth rates are holding fast 

The hearing-aid segment has recorded continuous growth over the years (long-term market 
growth estimated at 4-7% in units per annum); it still shows a very low penetration rate 
compared to the real needs of people who suffer from hearing problems (only 10% of the 
population has a hearing impairment, but less than 2% wear any form of hearing device). 
Though the segment is not growing as fast as in the past few years, growth is continuing in 
the still current uncertain economic scenario. 
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Amplifon’s network update 
Amplifon is currently the world leader with an 8% market share in the distribution of hearing 
aids and in their adaptation to the needs of hypoacusis patients. The group is present in 
several markets: Italy, France, The Netherlands, Germany, Spain, Portugal, Switzerland, 
Belgium, Hungary, the UK, the USA and Egypt. The group currently boasts 3,000 stores, 
2,900 Amplifon points, 1,700 USA network affiliates and 4,100 fitting specialists. 

AMPLIFON’S NETWORK IN 2010 

Source: Company presentation  

SWOT Analysis 
STRENGTHS WEAKNESSES 
 Unique position in a growing market (Amplifon is a global leader in 

terms of volumes, revenues, geographical spread) 
 Strong operational leverage thanks to high purchasing power with 

suppliers  
 Unique relationship with ENT community 
 Strong geographic differentiation 
 Defensive business in the crisis 
 Strong cash flow generation 

 USD exposure (about 20% of total sales) and GBP exposure (about 
5.5% of total sales) 

 Sudden changes in health regulation (which do not allow the 
management to take immediate strategic measures to overcome 
the first few negative effects) 

 Need to increase the market share to around 20% in some 
historical countries (such as France, Germany, Spain & Portugal) in 
order to maximize profitability 

OPPORTUNITIES THREATS 
 Ageing population and demographic trends (e.g. baby boomers) 
 Increasing acoustic pollution and even higher prevalence of 

technological devices driven by the modern lifestyle 
 Growth through external acquisitions 
 Large potential market (in industrialized countries, on average only 

20% of people needing a hearing aid currently wear one) 
 Improving adoption rates as stigma attached to hearing aids wears 

off 
 Dynamic growth in emerging markets 

 Increase in competitiveness and high price pressure due to a more 
aggressive competitive landscape: optical chains, private equity 
funds, traditional competitors moving abroad 

 Potential longer and worse-than-expected economic downturn 
 Potential acquisitions realized at an unfair value or characterised by 

strong difficulties  in restructuring and integration (e.g. UK) 
 Potential failure or delays in the restructuring process in the USA (a 

strong delay in restructuring of Sonus may not allow the group to 
recover a reasonable profitability in the short-medium term) 

 Potential development of alternative technologies 
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FY 09 results 
FY09 sales were EUR 657.0m, higher than in FY 08 (+2.4% Y/Y) and slightly higher than 
our estimate of EUR 650.8m. This result was due to: 1) slight sales growth in CE, +3.3% 
Y/Y (despite the weak performance in Germany, the positive trend has been maintained in 
all other European countries, especially in Q4); 2) US revenues increased by 6.5% Y/Y;  
3) UK revenues fell by 18.2%. 

FY 09 profitability grew at all levels, confirming the positive trend registered in 9M 09 
(decidedly better than our estimate of EUR 84.0m): the increase in EBITDA came primarily 
from the CE contribution (+16.1%), which benefited from the better purchasing terms 
negotiated with suppliers in prior months, from the EUR 2.2m capital gain from the sale of 
the “Service Italia” division and from the contribution from the newly acquired Belgian 
company; furthermore, the US and UK divisions showed improvements in results that were 
in line with the group strategy. 

AMPLIFON: FY 09 results 

 FY 08a FY 09a % Chg Akros  FY 09e Vs Estimates 
Sales 641.4 657.0 +2.4% 650.8 +1.0% 
EBITDA 74.3 90.1 +21.3% 84.0 +7.3% 
% margin 11.6% 13.7%  12.9%  
EBIT 15.6 59.9 +284.0% 54.0 +10.9% 
% margin 2.4% 9.1%  8.3%  
Net profit (loss) (14.5) 29.2 n.m. 25.7 +13.6% 
% margin n.m. 4.4%  3.8%  

Net Debt (Cash) 190.6 150.0  164.8  
D/E 1.04 0.69  0.9  
Debt/EBITDA 2.56 1.70  1.9  

Source: Company data and BANCA AKROS estimates 
 

NFP as at 31 December 09 recorded net debt of EUR 150.0m and showed a strong 
reduction compared to the net debt of EUR 190.6m as at 31 December 08. This significant 
improvement in NFP confirmed the group’s capability to generate strong cash flow. 

AMPLIFON: FY 09 Sales breakdown by geographical area 
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Group strategy 

Different strategy for each cluster 

The Group’s growth strategy for the coming years is shown in the below graph. 

AMPLIFON: Group’s growth strategy 

Source: Company presentation 

 
The management aims to maintain the company’s leadership and consolidate the 
profitability in the historical markets in which the group is the main operator and aims to 
steadily move the countries making up Cluster 2 and Cluster 3 towards the countries in 
Cluster 1. 

Focus on 2010: different strategic actions for each market 

For 2010, the management said that though there are still some signs of weakness and 
instability in all the reference markets, Amplifon is focused on the continuous and further 
improvement in operating efficiency, cost control and pursuit of an optimal market shares in 
all the countries it is present. 

Cluster 1 – Maintain/consolidate leadership: the management aims to maintain the 
group’s leadership in these countries through: 1) tight cost control (e.g. exploiting the 
competitiveness between the several hearing aid producers to strengthen its profitability);  
2) creation of long lasting competitive advantage compared to the local competitors by 
leveraging on the strong brand awareness and launching an innovative concept store (see 
paragraph A new Amplifon image p. 10). In 2010, for the main countries in this cluster (Italy, 
the Netherlands and Switzerland), we estimate Amplifon will slightly increase its revenues, 
but maintain the strong operating margins it reached last year (EBITDA margins higher than 
20%).  
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Furthermore, it is important to highlight that in countries like Italy, in which the Group’s 
market share does not allow it to grow through acquisitions and where the haring aid 
penetration rate is very low (well below 20%), Amplifon has to focus its strategic actions in 
order to enlarge the potential market. So, the management aims to persuade a higher 
number of people with hearing impairments to wear a hearing aid (e.g. TV campaigns made 
specifically to persuade an ever growing number of people to enter an Amplifon centre and 
try a hearing device). 

Cluster 2 – Gain market share to move towards Cluster 1: the management aims to 
increase the group’s market share in these countries both through organic growth and 
acquisitions in order to better offset the fixed costs. Most of Amplifon’s local subsidiaries in 
these countries have been restructured and reorganised and are now unified, harmonised 
and  renewed structures, so the management can now focus on them to increase sales and, 
consequently, to take advantage of the good operating leverage to improve profitability (we 
remind investors that the group’s strategic target is to achieve at least a 20% market share 
in the markets it operates; this percentage is considered the necessary volume to reach an 
optimum level of profitability). For some countries in this cluster, we estimate Amplifon’s 
revenues in 2010 will increase by a high single digit and profitability to improve significantly; 
furthermore, we  believe that in some countries (especially Germany) the group could 
achieve some new interesting acquisitions. 

Cluster 3 – Improve performances: the management will carry out different actions in the 
UK and in the USA in order to move these divisions, which are currently characterised by 
negative or low profitability, towards the group’s average profitability. 

 
Four bets for 2010 

Based on the FY 09 results and on the current market situation, we believe that the 4 
countries in which Amplifon will achieve the best performances in 2010 will be: 

1. FRANCE – market share increase and improvement in profitability: after the 
reorganisation process carried out in the last two years, Amplifon France has been 
transformed from a “federation of several legal entities” into a single operational 
company (single brand, single marketing approach, single IT platform, common 
structures and common KPI to focus on efficiency). Therefore, as highlighted by the 
positive effects on sales the TV campaign launched in the second part of 2009 has had, 
Amplifon is now fully competitive with Audika, its main rival in the country. Amplifon’s 
main priorities for 2010 are to increase its market share through organic and external 
growth.  

In the first case, Amplifon will continue to use its double medical/mass market strategy, 
maintaining its marketing approach both with the ENT community and with the end 
clients through TV campaigns, the refurbishment of the stores and reinforcement of new 
channels such as internet, as well as a new approach towards insurance companies.  
It is important to highlight that, as in Italy, the French market is characterised by low 
penetration (around 18%), so there are potential patients in the zones covered by 
Amplifon’s stores that can be reached through an effective marketing strategy. 

Since the French market is still highly fragmented (60% of the hearing aid players are 
M&P shops) and there are still 32 departments in the countries that are not covered by 
Amplifon’s stores, the management aims to re-launch a new acquisition program by 
leveraging on the new efficient structure and the know-how in terms of integration. 

Therefore, we believe that Amplifon will manage to achieve FY 10 sales growth in 
France almost in line with 2009 and very quickly reach a margin of over 20%. 
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2. UK – getting even closer to the operating breakeven point: the UK division showed 
a positive sales trend inversion in the second part of 2009 thanks to the enlargement of 
its portfolio by way of a range of new products with a more attractive and competitive 
quality/price ratio. This sales recovery and the optimized structure allowed Amplifon to 
get closer to the EBITDA breakeven in Q4 09 (GBP -0.2m).  

We believe that the positive contribution from this enriched portfolio will allow Ultravox 
to slightly increase its FY 10 revenues despite the difficulties in the UK market; 
therefore, in our opinion, Ultravox should still reach a negative EBITDA, but close to 
breakeven in 2010; consequently, the still slightly negative contribution from this division 
should have hardly any effect on the Group’s profitability. 

The consensus, and general opinion, is that after the coming general elections in the 
UK the new government will have to tackle the NHS problems, therefore it could count 
on the privatisation of the NHS hearing aid fitting service again. Nevertheless, we have 
not considered this possibility in our estimates since we believe that the new UK 
government will have to face several other important problems first, so the hearing aid 
reform could be low on its list of priorities. 

3. GERMANY – return to an increase in profitability and start to acquisitions again: 
after the integration of the several acquisitions made in Germany as of 2007, the 
German division is currently a homogeneous network that can grow through further 
marketing investments to consolidate the current structure and the brand image. 
Furthermore, since Amplifon now has a single operational company at its disposal in 
Germany, the management aims to start a new acquisition program again in order to 
increase its market share in Germany from the current 5% to 10% in a few years (this 
share will allow Amplifon to launch a national TV campaign, which is currently the most 
effective channel to strengthen the brand awareness and to approach the highest 
possible number of potential clients. 

In the last few months, Amplifon’s management has been involved in the Geers deal (a 
hearing aid distributor with 6% of the German market, so it is an important competitor). 
Geers was acquired by Hal Private Equity fund last February; Amplifon’s management 
decided to give up the acquisition due to the higher multiples required by the Geers 
Family and to differing points of view on governance (indeed, although Hal is now the 
main shareholder, the Geers Family still runs the company).  Instead, Amplifon wants to 
realize accreative acquisitions at fair multiples and it is interested in acquiring full control 
of the target company in order to achieve complete integration. Since the German 
market is very fragmented (75% of the market is composed of M&P shops and small 
local distributors in the several areas of Germany) and Amplifon is present only in some 
parts of the country, the management will focus on the acquisition of some local entities 
in order to reach national coverage in a few years. 

After the difficulties for the German division in the first part of 2009 due to unwillingness 
of the ENT community to accept regulatory changes that are more favourable to 
hearing-aid retail companies, we expect sold volumes to start to rise again in 2010. 
Furthermore, we forecast a gradual improvement in profitability in Germany in 2010 due 
to the expected sales increase. 

4. USA – strong improvement in profitability: even though the sales recovery is late in 
arriving due to a further squeeze in consumption (there is no national health 
reimbursement system in the USA),  a significant increase in profitability is expected 
due to: 

- better purchasing conditions due to the renewal of the supply agreement between 
Miracle Ear and Siemens Hearing Instruments Inc. (“Memsi” contract): just as it did in 
Europe in the first part of 2009, Amplifon signed an agreement to arrange for the 
supply of hearing aids produced by Siemens under the brand Miracle Ear; the 
agreement is due to last 6 years effective from January 1st, 2010. The management 
said Amplifon managed to broker very favourable conditions, which will allow the 
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group to increase its US profitability by some percentage points. During the 
transactions in the last few months, Siemens announced to the market that it was 
going to sell its hearing-aid division; therefore, since Amplifon is one of Siemens’ main 
clients , we believe Amplifon has been very cleaver to exploit its bargaining power in 
order to obtain much better conditions than in the previous contract. Furthermore, in 
addition to the achieved cost savings, the renewed contract with Siemens is positive 
for Amplifon because: 1) the group can benefit from lower procurement costs as of 
January 2010, a year earlier than the expiry of the previous contract, which was fixed 
at the end of 2010; 2) the contract renewal with Siemens wipes out the business 
disruption costs due to the change of supplier. Lastly, it is important to highlight that 
the new contract includes an escape clause in Amplifon’s favour; indeed, this clause 
allows Amplifon to withdraw from the contract without paying a penalty in the event 
Siemens sells its hearing aid division and if the product range set in the contract does 
not respect the required standards; 

- the first few benefits from the first stage of the conversion process of the Sonus 
corporate stores into medical franchisee shops, replicating the success of the 
business model of Miracle-Ear in the retail segment; this transformation should allow 
the US division to reduce its fixed costs and create further economies of scale in 
terms of marketing investments (indeed, the stores will be converted based on 
Designated Market Areas – DMA, as defined by TV coverage. The first few stores will 
be converted into franchisee shops where there are sufficient providers to turn to 
media efficiently). In particular, the Sonus franchisee concept will be implemented in 
the first wave in 2 years time, reaching around 300 stores in order to gradually move 
profitability towards the average group level. 

AMPLIFON: The new Sonus Franchise Model 

Source: Company presentation 

 

Furthermore, in the event there is a recovery in consumption in the coming months, we 
believe the US division could show significant growth in sold volumes and, thanks to the 
strong operating leverage, benefit from a potential rapid increase in profitability. 

Although we estimate prudential US FY10 sales growth of 2.3%, we expect that, thanks 
to the cost savings due to the renewal of the Memsi contract (our estimate is around 
USD 7m) and the ongoing re-organisation process, EBITDA should strongly increase in 
2010. 
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A new Amplifon image  

A new image/message: an all-round approach and a new concept store   

Given the increase in competitiveness and in the complexity of the social and economic 
scenario, the group has to update its message, its image and the way it makes itself known 
on the market and how it adapts to the new changes in the habits and in the lifestyles. In the 
coming years, the group’s mission will be to serve the ever-growing population, for three 
basic reasons: 1) the increased life expectancy, thus a higher average age, together with 
growing noise pollution, will cause more and more cases of hearing loss or deficiency ;  
2) the culture that demands ever better well-being and health will motivate more people to 
seek solutions to their hearing problems; 3) technical and scientific progress is already 
reducing or eradicating the problems of appearance and functionality, which in the past kept 
those people with hearing loss away from hearing-aids; furthermore, the foreseeable 
expansion of health authorities’ efforts to increase public awareness will steadily improve 
the acceptance of hearing loss and the medical remedies for it. 

New marketing strategy could be summarized with the following expression:  
“Brand = Store” 

Unlike the past, when messages and marketing languages were very different based on the 
various targets (ENT community or retail), in our modern society all people is strongly 
connected, the group has to use an all-round approach utilizing the same image with the 
retail and ENT community, in all its communications channels (TV, press, radio, internet,…), 
in the stores.  

AMPLIFON: a 360° approach 

Source: Company presentation 

 

Therefore, based on this new strategic approach, Amplifon has developed a new concept 
stores. Indeed, the new layout is designed to convey openness, transparency and high 
visual impact, balancing emotional and rational branded communication. It displays 
information, hearing aids and accessories that lure customers to enter the store – going 
beyond the purely medical dimension to become a strong retail element to stimulate going 
through the door. 
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AMPLIFON: the new concept store 
 

 
Source: Company presentation 

A new approach to strengthen leadership and group profitability 

We believe that this innovative approach will allow Amplifon to further stimulate organic 
sales growth in the markets the group has been present for a long time and consequently to 
maintain high profitability. 

According to the management, the new concept stores will be rolled-out over the next five 
years; therefore, this is a mid-long term project under which the required investment will be 
earmarked for each quarter and for the various countries. The group will invest around  
EUR 17m per year to the refurbishment of the stores; therefore, this amount should be 
completely supported by the annual cash generation deriving form the operating activity.  

Based on our estimates, we believe that the investment required to achieve these new 
concept stores is around EUR 50,000/80,000 and that the investment should start to show 
returns in 1 to 2 years.  

We believe that the new concept stores will give positive effects both in terms of sales and 
profitability. This is because, as already seen in the pilot stores, the new stores will allow the 
group to obtain the following: 

- an increase in the appeal towards new customers (a decrease in the average age of 
patients has been seen in the already opened stores; this means an enlargement of the 
potential market – the company has noticed that the average age of people turning to 
the stores is falling, which means the potential market is growing; 

- a rise in the sales conversion rate (there is an increase in the number of free trials 
that turn into sales); 

- an increase in store efficiency (the hearing aid fitting time per patient decreases); 

- an increase in the space set aside for accessories and complementary products 
in the retail area. 

Lastly, it is important to highlight that the first few pilot stores that have been refurbished 
based on the new concept have been very successful: some stores recorded a sales growth 
above 20%. Nevertheless, the management underlined that, at the moment, there is not 
sufficient evidence to suggest the results can be obtained on a larger scale, or that the 
same results can be achieved in all the stores once the project is in full swing. In any case, 
in our opinion, the initial success confirms that the new concept stores are one of the 
essential key drivers to sustain the group’s organic sales growth. 
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An effective control of the performance: common KPI to focus on efficiency  

We believe that the group has reached a good control of the return on investments and the 
effectiveness of its strategy. 

An important sign of this is given by the implementation of some common KPI, which are 
suitable for monitoring 3 significant conversion rates: 

- how many arranged meetings are converted into a check-up with the audiologist in the 
Amplifon stores; 

- how many check-ups are converted into free trials of hearing aids; 

- how many free trials are converted into sold hearing aids. 
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Solid financial structure thanks to strong debt reduction  
 Balanced capital structure  

Net debt decreased significantly: EUR 150.0m at the end of 2009 (08 D/E of 0.69x), lower 
than at the end of 2008 (EUR 190.6m), due to the strong cash flow from operations (09 free 
cash flow generation was EUR 57.9m,after EUR 22.3m of capex, thus allowing the group to 
self finance acquisitions for EUR 17.4m). 

The management managed to reduce NFP by around EUR 90m in two years (from  
EUR 240.8m at the end of 2007 to EUR 150.0m at the end of 2009). It is important to 
highlight that in 2008 a significant part of the debt reduction was realised thanks to the 
reduction in trade receivables, mainly due to the forfeiting of transactions (around  
EUR 45m), while in 2009 there were no one-offs, so the debt reduction was achieved 
thanks to the free cash flow generated by the group’s operating activity. 

Furthermore, while the group did not pay dividends in 2008, the BoD has proposed a 
dividend of EUR 0.033 per share for 2009. 

 Sustainable debt structure 
The management continues to maintain its careful financial strategy: 
- Amplifon has 99.4m in cash, which covers a short-term debt of 65.1m; 
- In December 2009, the company had approximately EUR 92.1m of undrawn credit lines 

of which EUR 25m are committed. 

Based on the foregoing situation, and as shown by the following graph, Amplifon’s current 
cash position covers maturities until August 2011; this does not include future cash flow. 

AMPLIFON: debt maturity and liquidity margin 

Source: Company presentation 

 No risk of breaching covenants 
The group’s solid financial structure and good cash flow enabled the group to comply with 
the Private placement and other bank loan covenants: 
- FY 09 Debt/EBITDA was 1.70x compared to the covenants’ target Debt/EBITDA of 3.5x; 
- FY 09 Debt/Equity was 0.69x compared to the covenants’ target Debt/EBITDA of 1.5x. 

We believe that these covenants will be complied with also in 2010: 
- FY 10e Debt/EBITDA should be around 1.26x; 
- FY 10e Debt/Equity should be around 0.50x. 
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2010-2012 estimates 
We believe that the group should realise quite a positive sales trend in the Continental 
European division thanks to its defensive profile (there are partial systems of reimbursement 
granted by local national health services and a stable pension environment) and an initial 
sales recovery in the USA, thus completely offsetting any potential weak sales growth in the 
UK in 2010. In terms of profitability, we estimate that, in line with the management’s 
guidance, the group will manage to increase the current operative margins.  

Based on our considerations above, we believe that 2010 will still be characterised by slight 
sales growth. On the contrary, we forecast a very good sales rebound in 2011 and further 
growth in 2012. Thanks to the realised structural efficiencies and an increase in sales 
volumes, we estimate that Amplifon will progressively continue to achieve profitability 
recovery as of 2010. 

The following table shows our revenues forecast by geographic area. 

AMPLIFON: net revenues forecast by geographic area 

(EUR m) FY 09 FY 10e %Chg 
Italy 194.1 195.3 0.6% 
France 93.1 95.9 3.0% 
The Netherlands 85.9 86.3 0.4% 
Germany 40.5 41.5 2.5% 
Spain - Portugal 31.3 31.4 0.3% 
Switzerland 30.7 31.0 1.0% 
Belgium 8.4 14.8 n.m. 
Hungary 3.1 3.2 0.5% 
Total Europe 486.8 489.3 0.5% 
USA - Canada 132.4 137.3 3.7% 
United Kingdom 36.4 36.5 0.3% 
Egypt 1.4 1.5 10.0% 
TOTAL 657.1 674.7 2.7% 

Source: BANCA AKROS estimates 

Based on these considerations and on our estimates for each country, as explained in the 
previous paragraph, we have summarised our forecasts in the following table. 

AMPLIFON:  2109-2012 forecasts  

PROFIT & LOSS (Euro m) 2009 2010e %Chg 2011e %Chg 2012e %Chg 
Sales 657.0 674.7 +2.7% 705.0 +4.5% 731.8 +3.8% 
EBITDA 90.1 97.9 +8.6% 113.5 +15.9% 124.3 +9.6% 
EBITDA margin 13.7% 14.5%   16.1%   17.0%   
Depreciation & amortization (21.7) (22.5)  (23.6)  (24.4)  
EBITA 68.4 75.4 +10.3% 89.9 +19.2% 99.9 +11.2% 
EBITA margin 10.4% 11.5%   13.7%   15.2%   
Goodwill amortisation (8.6) (7.5)  (7.8)  (8.0)  
EBIT 59.9 67.9 +13.4% 82.1 +21.0% 91.9 +11.9% 
EBIT margin 9.1% 10.3%   12.5%   14.0%   
Net financial income(charges) (13.6) (11.5)  (12.0)  (12.5)  
Non Recurrent  items 0.0 0.0  0.0  0.0  
Pre-tax profit 46.3 56.4 +21.9% 70.1 +24.3% 79.4 +13.3% 
Taxes (17.1) (19.7)  (24.5)  (27.8)  
Tax rate 36.9% 35.0%  35.0%  35.0%  
Minorities (0.0) (0.0)  (0.0)  (0.0)  
Net profit 29.2 36.6 +25.7% 45.6 +24.4% 51.6 +13.3% 

Source: BANCA AKROS estimates 
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Our estimates do not include any significant acquisitions in strategic markets or in new 
countries since an external observer has low visibility on extraordinary operations such as 
new acquisition. 

Cash flow generation will remain strong in the coming years, especially thanks to a 
progressive recovery in profitability. As such, Amplifon can easily finance its external 
growth. Assuming ordinary dividends of EUR 0.033-0.05 in the coming years, based on our 
estimates, the net debt should decrease from EUR 150.0m in 2009 to EUR 36.6m by 
2012e. 

AMPLIFON:  Cash flow model (EUR m)  

 2009 2010e 2011e 2012e 
Net Profit (reported) + Minorities 29.2 36.7 45.6 51.6 
Non cash items 30.3 30.0 31.3 3.,4 
Cash Flow 59.5 66.7 76.9 84.1 
Change in Net Working Capital 21.2 6.2 1.5 1.3 
Capex -15.2 -27.7 -28.2 -29.3 
Operating Free Cash Flow (OpFCF) 65.5 45.2 50.2 56.1 
Net Financial Investment 1.6 0.0 0.0 0.0 
Dividends 0.0 -6.5 -6.9 -8.1 
Others (incl.Capital Increase) -17.8 -12.5 -4.0 0.0 
Free Cash Flow  49.3 26.1 39.2 48.0 
Net Debt 150.0 123.8 84.6 36.6 
Debt / Equity  0.69x 0.50x 0.30x 0.11x 
Debt / Ebitda 1.70x 1.26x 0.75x 0.29x 

Source: BANCA AKROS estimates 



 

Amplifon

 

 

 
Page 16

 

Valuation 
Based on our DCF model, we come to a fair value of EUR 4.50 per share, thus to an 
upside of around 26.0% on the current share price. We are also presenting a 
comparison with the peer group in order to show the undemanding multiples at 
which the company is trading.  

DCF valuation 
We have run our DCF analysis based on the following assumption: 
• Sales and profitability forecast: a) for the period 2010/2012e we assume the estimates 

described in the paragraph above; b) for the period 2013/2014e, we estimate a sales 
CAGR of 3.6%; c) in terms of long-term forecasts, we assume a stable EBIT margin at 
around 13.0% (higher than the current level, because we believe that, given the 
ongoing restructuring process in the USA and in the UK, the growing reference sector 
and the strong potential economies of scale realizable with high sales volume, it is a 
sustainable level). 

• A WACC at 7.9% calculated by assuming: a) a risk-free rate of 4.5% and a market risk 
premium of 4.0%; b) a target capital structure with debt covering 30% of net capital 
employed; c) a beta at 1.2, to take into account the still low visibility on the business 
trend and the higher riskiness due to the current difficulties in the USA and in the UK. 

• A terminal growth rate at 1.5%. 

AMPLIFON: Free Cash Flow projection (EUR m)  

 2010e 2011e 2012e 2013e 2014e 
EBITA 75.4 89.9 99.9 110.6 117.4 
Taxes -26.4 -31.5 -35.0 -38.7 -41.1 
Tax rate 35.0% 35.0% 35.0% 35.0% 35.0% 
NOPLAT 49.0 58.4 65.0 71.9 76.3 
Depreciation & other provisions 22.5 23.6 24.4 24.9 25.5 
Operating Cash Flow 71.5 82.0 89.3 96.8 101.8 
Capex -27.7 -28.2 -29.3 -30.4 -31.4 
Change in Net Working Capital 6.2 1.5 1.3 2.1 2.1 
Free Operating Cash Flow (FOCF) 50.0 55.3 61.4 68.6 72.4 

Source: BANCA AKROS estimates 

 

AMPLIFON: DCF analysis  

Perpetual Growth Rate 1.50% 
WACC 7.86% 
Terminal Value 1,252.1 
Discounting Rate of Terminal Value 0.62 
Discounted Terminal Value 781.7 
Cumulated DFOCF 239.5 
Financial Assets as of 31/12/09 21.5 
Enterprise Value (EUR m) 1,042.7 
Net Financial Debt as of 31/12/09 (EUR m) (150.0) 
Minorities market value (EUR m) (2.0) 
Equity Value (EUR m) 890.7 
Value per share (EUR) 4.50 
Source: BANCA AKROS estimates 
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DCF sensitivity table (EUR)  

Terminal growth rate (g) 
WACC 

0.75% 1.00% 1.25% 1.50% 1.75% 2.00% 2.25% 
7.10% 4.48 4.65 4.84 5.04 5.26 5.50 5.77 
7.35% 4.33 4.49 4.66 4.85 5.05 5.27 5.51 
7.60% 4.19 4.34 4.50 4.67 4.86 5.06 5.28 
7.85% 4.06 4.20 4.35 4.51 4.68 4.87 5.07 
8.10% 3.94 4.07 4.21 4.36 4.52 4.69 4.88 
8.35% 3.83 3.95 4.08 4.22 4.37 4.53 4.70 
8.60% 3.73 3.84 3.96 4.09 4.23 4.38 4.54 

Source: BANCA AKROS estimates 

Multiple comparison 

We are also presenting a comparison with other industry players (hearing-aid producers and 
hearing-aid distributors).  

Though the stock has risen by 171.0% YTD and that the stock greatly outperformed the All 
Star Index by 145.2% YTD, as shown by the following table, we believe that Amplifon is still 
trading at undemanding multiples. In particular, at the current price, Audika, which is in our 
opinion Amplifon’s best quoted “natural comparable”, is trading at much higher multiples 
than Amplifon’s. 

AMPLIFON: multiple comparison   

 EV/Sales 10 EV/EBITDA 10 P/E 10 P/BV 10 
Audika 2.3x 10.3x 18.6x 4.0x 
Sonova 4.6x 15.6x 20.7x 5.1x 
W. Demant 3.8x 15.0x 22.7x 9.9x 
Average 3.6x 13.6x 20.7x 6.3x 
Amplifon 1.2x 8.7x 19.1x 2.3x 

Source: BANCA AKROS estimates as of 22nd March 2010 

AMPLIFON Peers’ stock performance 

Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar
50
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(INDEX) William Demant Holding A/S - Price - Closing - Local Currency  
(INDEX) Amplifon S.p.A. - Price - Closing - Local Currency  
(INDEX) Sonova Holding AG - Price - Closing - Local Currency  
(INDEX) Audika S.A. - Price - Closing - Local Currency  

Source: Facset 



 

Amplifon

 

 

 
Page 18

 

Conclusion 
Based on the foregoing consideration, we confirm our Buy recommendation and we 
maintain a target price of EUR 4.50 per share, thus an upside of around 26.0% on the 
current share price. 

Although the stock price has increased by 171.0% YTD incorporating, in our opinion, the 
effectiveness of the several restructuring and reorganisation processes, we believe that 
Amplifon is still an attractive investment case in the long term. 

Furthermore, in our opinion, at the current price the stock still does not incorporate some 
important drivers for the coming future: 

- its strong capacity to continue to generate cash in order to support the group’s 
development and potential new acquisitions; 

- the cost savings deriving from the renewed contract with Siemens in the USA (Memsi 
contract); 

- the benefits deriving from the ongoing re-organisation of Sonus in the USA; 

- its ever expanding reference market; 

- the further potential improvement in profitability due to the investment in marketing and 
store refurbishment planned for the coming years. 

 

 

 

 

Upcoming Corporate Events Calendar  

D ate Event  T ype D escript io n P erio d

21/04/10 AGM Full year 2009 AGM  - 1st call  2009

30/04/10 Results Q1 2010 Results  2010Q1

10/05/10 Ex Dividend Date Full year 2009 Ex-dividend date EUR 0.03 2009

13/05/10 Dividend Payment Full year 2009 Dividend payment date EUR 0.03 2009  
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Amplifon: Summary tables 
PROFIT & LOSS (EURm) 2007 2008 2009 2010e 2011e 2012e
Sales 668 641 657 675 705 732
Cost of Sales & Operating Costs 576 567 567 577 592 608
Non Recurrent Expenses/Income 0.0 0.0 0.0 0.0 0.0 0.0
EBITDA 92.2 74.3 90.1 97.9 113 124
EBITDA (adj.)* 92.2 74.3 90.1 97.9 113 124
Depreciation -23.9 -21.1 -21.7 -22.5 -23.6 -24.4
EBITA 68.3 53.2 68.4 75.4 89.9 99.9
EBITA (adj)* 68.3 53.2 68.4 75.4 89.9 99.9
Amortisations and Write Dow ns -26.7 -37.6 -8.6 -7.5 -7.8 -8.0
EBIT 41.6 15.6 59.9 67.9 82.1 91.9
EBIT (adj.)* 41.6 15.6 59.9 67.9 82.1 91.9
Net Financial Interest -14.7 -17.7 -13.6 -11.5 -11.7 -11.7
Other Financials -1.6 0.0 0.0 0.0 0.0 0.0
Associates 0.0 0.0 0.0 0.0 0.0 0.0
Other Non Recurrent Items 0.0 0.0 0.0 0.0 0.0 0.0
Earnings Before Tax (EBT) 25.4 -2.1 46.3 56.4 70.4 80.2
Tax -9.7 -12.2 -17.1 -19.7 -24.5 -27.8
Tax rate 38.2% 36.9% 35.0% 35.0% 35.0%
Discontinued Operations 0.0 0.0 0.0 0.0 0.0 0.0
Minorities -0.1 -0.3 0.0 0.0 0.0 0.0
Net Profit (reported) 16 -15 29 37 46 52
Net Profit (adj.) 32 18 35 42 51 58

CASH FLOW (EURm) 2007 2008 2009 2010e 2011e 2012e
Cash Flow  from Operations before change in NWC 67.9 44.4 59.5 66.7 77.2 84.8
Change in Net Working Capital 13.3 36.2 21.2 6.2 1.5 1.3
Cash Flow from Operations 81.2 80.6 80.7 72.9 78.7 86.1
Capex -57.7 -24.4 -29.2 -27.7 -28.2 -29.3
Net Financial Investments 1.6 3.8 1.6 0.0 0.0 0.0
Free Cash Flow 25.0 60.1 53.1 45.2 50.5 56.9
Dividends -6.9 -7.9 0.0 -6.5 -6.9 -8.1
Other (incl. Capital Increase & share buy backs) -55.1 -2.1 -12.4 -12.5 -4.0 0.0
Change in Net Debt -37 50 41 26 40 49
NOPLAT 26 106 38 44 53 60

BALANCE SHEET & OTHER ITEMS (EURm) 2007 2008 2009 2010e 2011e 2012e
Net Tangible Assets 57.7 56.4 61.0 78.7 83.3 88.2
Net Intangible Assets (incl.Goodw ill) 351 307 318 311 303 295
Net Financial Assets & Other 18.5 19.0 21.5 21.5 21.5 21.5
Total Fixed Assets 427 382 401 411 408 404
Net Working Capital 30.0 -6.2 -27.4 -33.6 -35.1 -36.4
Net Capital Invested 457 376 373 377 373 368
Group Shareholders Equity 222 185 219 249 284 328
o/w own Shareholders Equity 221 184 219 249 284 327
Net Debt 241 191 150 124 84.6 36.6
Provisions 8 9 8 8 8 8
Other Net Liabilities or Assets -14 -9 -4 -4 -4 -4
Net Capital Employed 457 376 373 377 373 368

GROWTH & MARGINS 2007 2008 2009 2010e 2011e 2012e
Sales growth 8.9% -4.0% 2.4% 2.7% 4.5% 3.8%
EBITDA (adj.)* growth -12.2% -19.5% 21.3% 8.6% 15.9% 9.6%
EBITA (adj.)* growth -21.7% -22.1% 28.5% 10.3% 19.2% 11.2%
EBIT (adj)*growth -47.7% -62.6% 284.1% 13.4% 21.0% 11.9%
Net Profit growth -37.1% -44.7% 95.2% 20.2% 22.6% 13.1%
EPS adj. growth -34.9% 653.7% -85.7% 20.2% 21.8% 12.3%
DPS adj. growth 14.3% -chg +chg 6.1% 17.1% 22.0%
EBITDA margin 13.8% 11.6% 13.7% 14.5% 16.1% 17.0%
EBITDA (adj)* margin 13.8% 11.6% 13.7% 14.5% 16.1% 17.0%
EBITA margin 10.2% 8.3% 10.4% 11.2% 12.7% 13.7%
EBITA (adj)* margin 10.2% 8.3% 10.4% 11.2% 12.7% 13.7%
EBIT margin 6.2% 2.4% 9.1% 10.1% 11.6% 12.6%
EBIT (adj)* margin 6.2% 2.4% 9.1% 10.1% 11.6% 12.6%  
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Amplifon: Summary tables 
RATIOS 2007 2008 2009 2010e 2011e 2012e
Net Debt/Equity 1.1 1.0 0.7 0.5 0.3 0.1
Net Debt/EBITDA 2.6 2.6 1.7 1.3 0.7 0.3
Interest cover (EBITDA/Fin.interest) 6.3 4.2 6.6 8.5 9.7 10.6
Capex/D&A 241.2% 115.8% 134.3% 123.0% 119.7% 120.0%
Capex/Sales 8.6% 3.8% 4.4% 4.1% 4.0% 4.0%
NWC/Sales 4.5% -1.0% -4.2% -5.0% -5.0% -5.0%
ROE (average) 13.1% 8.7% 17.1% 17.8% 19.1% 18.9%
ROCE (adj.) 5.9% 29.7% 10.7% 12.4% 15.2% 17.2%
WACC 8.4% 8.0% 8.0% 8.7% 8.7% 8.1%
ROCE (adj.)/WACC 0.7 3.7 1.3 1.4 1.8 2.1

PER SHARE DATA (EUR)*** 2007 2008 2009 2010e 2011e 2012e
Average diluted number of shares 197.8 197.8 197.8 197.8 197.8 197.8
EPS (reported) 0.08 -0.07 0.15 0.19 0.23 0.26
EPS (adj.) 0.17 1.26 0.18 0.22 0.27 0.30
BVPS 1.12 0.93 1.11 1.26 1.43 1.65
DPS 0.04 0.00 0.03 0.04 0.04 0.05

VALUATION 2007 2008 2009 2010e 2011e 2012e
EV/Sales 1.4 0.6 1.2 1.3 1.2 1.0
EV/EBITDA 10.3 5.1 8.6 8.7 7.2 6.2
EV/EBITDA (adj.)* 10.3 5.1 8.6 8.7 7.2 6.2
EV/EBITA 13.9 7.1 11.3 11.3 9.0 7.7
EV/EBITA (adj.)* 13.9 7.1 11.3 11.3 9.0 7.7
EV/EBIT 22.8 24.1 12.9 12.6 9.9 8.3
EV/EBIT (adj.)* 22.8 24.1 12.9 12.6 9.9 8.3
P/E (adj.) 20.7 0.7 16.8 16.4 13.5 12.0
P/BV 3.1 0.9 2.7 2.8 2.5 2.2
Total Yield Ratio 1.2% 0.0% 0.9% 1.0% 1.1%
EV/CE 2.2 1.1 2.2 2.4 2.3 2.2
OpFCF yield 11.8% 49.2% 13.4% 10.3% 11.2% 12.2%
OpFCF/EV 8.5% 21.5% 10.4% 8.5% 9.7% 11.3%
Payout ratio 50.9% 0.0% 22.4% 18.9% 17.8% 19.2%
Dividend yield (gross) 1.2% 0.0% 0.9% 1.0% 1.1% 1.4%

EV AND MKT CAP (EURm) 2007 2008 2009 2010e 2011e 2012e
Price** (EUR) 3.5 0.8 3.0 3.6 3.6 3.6
Outstanding number of shares for main stock 198 198 198 198 198 198
Total Market Cap 687 164 600 706 706 706
Net Debt 241 191 150 124 84.6 36.6
o/w Cash & Marketable Securities (-) 0.0 -27.5 -34.3 -34.3 -34.3 -34.3
o/w Gross Debt (+) 241 218 184 158 119 70.9
Other EV components 23 21 24 23 23 23
Enterprise Value (EV adj.) 951 375 774 853 813 765
Source: Company, Banca Akros estimates. 

Notes
* Where EBITDA (adj.) or EBITA (adj) or EBIT (adj.)= EBITDA (or EBITA or EBIT) +/- Non Recurrent Expenses/Income
**Price (in local currency): Fiscal year end price for Historical Years and Current Price for current and forecasted years
***EPS (adj.) diluted= Net Profit (adj.)/Avg DIL. Ord. (+ Ord. equivalent) Shs. EPS (reported) = Net Profit reported/Avg DIL. Ord. (+ Ord. equivalent) Shs.  
Sector: Healthcare/Medical Equipment
Company Description: Established in 1950, Amplifon is the w orld leader (8% market share – 13% in the countries it is present) in the
distribution of hearing aids and in their adaptation to the needs of hypoacusis patients. The company’s main markets are: Italy, France,
The Netherlands, Germany, Spain, Portugal, Sw itzerland, the UK, the USA and finally Belgium, in w hich the group acquired Dialogue
last July, the second largest distributor of hearing aids in the country. The group currently boasts 3,000 retail outlets, 3,500 service
centres and around 3,600 f itting specialists.£cr£
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ESN Recommendation System 
The ESN Recommendation System is Absolute. It means that each stock is rated on the 
basis of a total return, measured by the upside potential (including dividends and capital 
reimbursement) over a 12 month time horizon. 

The ESN spectrum of recommendations (or ratings) for each stock comprises 5 categories: 
Buy, Accumulate (or Add), Hold, Reduce and Sell (in short: B, A, H, R, S).  

Furthermore, in specific cases and for a limited period of time, the analysts are allowed to rate 
the stocks as Rating Suspended (RS) or Not Rated (NR), as explained below. 

Meaning of each recommendation or rating: 

• Buy: the stock is expected to generate total return of over 20% during the next 
12 months time horizon 

• Accumulate: the stock is expected to generate total return of 10% to 20% 
during the next 12 months time horizon 

• Hold: the stock is expected to generate total return of 0% to 10% during the 
next 12 months time horizon. 

• Reduce: the stock is expected to generate total return of 0% to -10% during the 
next 12 months time horizon 

• Sell: the stock is expected to generate total return under -10% during the next 
12 months time horizon 

• Rating Suspended: the rating is suspended due to a capital operation (take-
over bid, SPO, …) where the issuer of the document (a partner of ESN) or a 
related party of the issuer is or could be involved or to a change of analyst 
covering the stock 

• Not Rated: there is no rating for a company being floated (IPO) by the issuer of 
the document (a partner of ESN) or a related party of the issuer 

 
 Banca Akros Ratings Breakdown 

Reduce
9%

Buy
17%

Hold
39%Accumulate

35%

 
 

History of ESN Recommendation System 
Since 18 October 2004, the Members of ESN are using an Absolute Recommendation System 
(before was a Relative Rec. System) to rate any single stock under coverage. 
Since 4 August 2008, the ESN Rec. System has been amended as follow. 
• Time horizon changed to 12 months (it was 6 months) 
• Recommendations Total Return Range changed as below: 
 

 
 
 

 
BEFORE

-15% 0% 5% 15%
SELL REDUCE HOLD ACCUMULATE BUY

TODAY

-10% 0% 10% 20%
SELL REDUCE HOLD ACCUMULATE BUY

BEFORE

-15% 0% 5% 15%
SELL REDUCE HOLD ACCUMULATE BUY

BEFORE

-15% 0% 5% 15%
SELL REDUCE HOLD ACCUMULATE BUY

TODAY

-10% 0% 10% 20%
SELL REDUCE HOLD ACCUMULATE BUY

TODAY

-10% 0% 10% 20%
SELL REDUCE HOLD ACCUMULATE BUY
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Il presente documento è stato redatto da Paola Saglietti (socio AIAF) che svolge funzioni di analista presso Banca Akros SpA ("Banca 
Akros"), soggetto responsabile della produzione del documento stesso.  
Banca Akros è una banca autorizzata anche alla prestazione di servizi di investimento appartenente al Gruppo Bipiemme Banca Popolare di 
Milano (il “Gruppo”), ed è soggetta all’attività di direzione e coordinamento di Banca Popolare di Milano (la “Capogruppo”). La banca è 
iscritta all’albo delle Banche al n. 5328 ed è soggetta alla regolamentazione e alla vigilanza di Banca d’Italia e Consob. La banca ha prodotto 
il presente documento solo per i propri clienti professionali ai sensi della Direttiva 2004/39/CE e dell’Allegato 3 del Regolamento Intermediari 
Consob. Esso è distribuito dal giorno 23 marzo 2010. 
Banca Akros, ai sensi degli artt. 69 quater e quinquies del Regolamento Consob in materia di Emittenti (“comunicazione al pubblico di 
interessi e di conflitti di interessi”), dichiara di avere un proprio specifico interesse riguardo all’emittente, agli strumenti finanziari e alle 
operazioni oggetto del documento, in quanto specialista del titolo AMPLIFON, quotato sul segmento Star.  
L’analista Paola Saglietti (socio AIAF), che ha redatto il presente documento, ha maturato una significativa esperienza presso Banca Akros 
e altri intermediari. L’analista e i suoi familiari non detengono Strumenti Finanziari emessi dall’Emittente, né svolgono ruoli di 
amministrazione, direzione o consulenza per l’Emittente, né l’analista riceve bonus, stipendi o altre forme di retribuzione correlate, 
direttamente o indirettamente, al successo di operazioni di investment banking.  
Banca Akros, nell’ultimo anno, ha pubblicato sulla società oggetto di analisi tre studi in data 11, 12 e 18 marzo 2010. 
La Banca rende disponibili ulteriori informazioni, ai sensi delle disposizioni Consob di attuazione dell’art. 114, comma 8 del D.Lgs 58/98 
(TUF) ed in particolare ai sensi dell’art. 69 quinquies, comma 2, del Regolamento Emittenti, presso il proprio sito internet (si veda 
http://bancaakros.webank.it/pdf/3-MktAbuse-DAF-sitointernet-conflitti-aggiornato.pdf). 
Le informazioni e le opinioni contenute in questo documento si basano su fonti ritenute attendibili. La provenienza di dette informazioni e il 
fatto che si tratti di informazioni già rese note al pubblico è stata oggetto di ogni ragionevole verifica da parte di Banca Akros. Banca Akros 
tuttavia, nonostante le suddette verifiche, non può garantire in alcun modo né potrà in nessun caso essere ritenuta responsabile qualora le 
informazioni alla stessa fornite, riprodotte nel presente documento, ovvero sulla base delle quali è stato redatto il presente documento, si 
rivelino non accurate, complete, veritiere ovvero corrette. 
Il documento è fornito a solo scopo informativo; esso non costituisce proposta contrattuale, offerta o sollecitazione all’acquisto e/o alla 
vendita di strumenti finanziari o, in genere, all’investimento, né costituisce consulenza in materia di investimenti. Banca Akros non fornisce 
alcuna garanzia di raggiungimento di qualunque previsione e/o stima contenuto nel documento stesso. Inoltre Banca Akros non assume 
alcuna responsabilità in merito a qualsivoglia conseguenza e/o danno derivante dall’utilizzo del presente documento e/o delle informazioni in 
esso contenute. Le informazioni o le opinioni ivi contenute possono variare senza alcun conseguente obbligo di comunicazione in capo a 
Banca Akros, fermi restando eventuali obblighi di legge o regolamentari.  
E’ vietata la riproduzione e/o la ridistribuzione, in tutto o in parte, direttamente o indirettamente, del presente documento, non 
espressamente autorizzata. 
 
 
Recommendation history for AMPLIFON

Date Recommendation Target price Price at change date
18-Mar-10 Buy 4.50 3.55
12-Mar-10 Buy 0.00 3.65
01-Mar-10 Buy 4.00 3.82
13-Jan-10 Buy 3.80 2.95
09-Nov-09 Buy 3.40 2.79
07-Aug-09 Buy 3.20 2.60
17-Jun-09 Buy 3.15 2.42
06-May-09 Buy 2.55 2.12
30-Apr-09 Buy 2.30 1.94
03-Apr-09 Buy 1.80 1.42

 
Source: Factset & ESN, price data adjusted for stock splits. 
This chart shows Banca Akros continuing coverage of this stock; the current analyst may or may not have covered it over the entire period. Current analyst: 
Paola Saglietti (since 30/01/2006) 
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Percentuale delle raccomandazioni al 31 dicembre 2009 
Tutte le raccomandazioni Raccomandazioni su titoli in conflitto di interessi (*) 

Reduce
9%

Buy
17%

Hold
39%Accumulate

35%

Hold
46%

Buy
24%

Accumulate
18%

Reduce
12%

(*) Si informa che la percentuale degli emittenti in potenziale conflitto di interessi con Banca Akros è pari al 20% del totale degli
emittenti oggetto di copertura  
  

 



 

 

 
 

 
Disclaimer: 
These reports have been prepared and issued by the Members of 
European Securities Network LLP (‘ESN’). ESN, its Members and 
their affiliates (and any director, officer or employee thereof), are 
neither liable for the proper and complete transmission of these 
reports nor for any delay in their receipt. Any unauthorised use, 
disclosure, copying, distribution, or taking of any action in reliance 
on these reports is strictly prohibited. The views and expressions in 
the reports are expressions of opinion and are given in good faith, 
but are subject to change without notice. These reports may not be 
reproduced in whole or in part or passed to third parties without 
permission. The information herein was obtained from various 
sources. ESN, its Members and their affiliates (and any director, 
officer or employee thereof) do not guarantee their accuracy or 
completeness, and neither ESN, nor its Members, nor its Members’ 
affiliates (nor any director, officer or employee thereof) shall be liable 
in respect of any errors or omissions or for any losses or 
consequential losses arising from such errors or omissions. Neither 
the information contained in these reports nor any opinion 
expressed constitutes an offer, or an invitation to make an offer, to 
buy or sell any securities or any options, futures or other derivatives 
related to such securities (‘related investments’). These reports are 
prepared for the clients of the Members of ESN only. They do not 
have regard to the specific investment objectives, financial situation 
and the particular needs of any specific person who may receive any 
of these reports. Investors should seek financial advice regarding 
the appropriateness of investing in any securities or investment 
strategies discussed or recommended in these reports and should 
understand that statements regarding future prospects may not be 
realised. Investors should note that income from such securities, if 
any, may fluctuate and that each security’s price or value may rise 
or fall. Accordingly, investors may receive back less than originally 
invested. Past performance is not necessarily a guide to future 
performance. Foreign currency rates of exchange may adversely 
affect the value, price or income of any security or related 
investment mentioned in these reports. In addition, investors in 
securities such as ADRs, whose value are influenced by the 
currency of the underlying security, effectively assume currency risk. 
ESN, its Members and their affiliates may submit a pre-publication 
draft (without mentioning neither the recommendation nor the target 
price/fair value) of its reports for review to the Investor Relations 
Department of the issuer forming the subject of the report, solely for 
the purpose of correcting any inadvertent material inaccuracies. Like 
all members employees, analysts receive compensation that is 
impacted by overall firm profitability For further details about the 
specific risks of the company and about the valuation methods used 
to determine the price targets included in this report/note, please 
refer to the latest relevant published research on single stock. 
Research is available through your sales representative. ESN will 
provide periodic updates on companies or sectors based on 
company-specific developments or announcements, market 
conditions or any other publicly available information. Unless agreed 
in writing with an ESN Member, this research is intended solely for 
internal use by the recipient. Neither this document nor any copy of 
it may be taken or transmitted into Australia, Canada or Japan or 
distributed, directly or indirectly, in Australia, Canada or Japan or to 
any resident thereof. This document is for distribution in the U.K. 
Only to persons who have professional experience in matters 
relating to investments and fall within article 19(5) of the financial 
services and markets act 2000 (financial promotion) order 2005 (the 
“order”) or (ii) are persons falling within article 49(2)(a) to (d) of the 
order, namely high net worth companies, unincorporated 
associations etc (all such persons together being referred to as 
“relevant persons”). This document must not be acted on or relied 
upon by persons who are not relevant persons. Any investment or 
investment activity to which this document relates is available only to 
relevant persons and will be engaged in only with relevant persons. 
The distribution of this document in other jurisdictions or to residents 
of other jurisdictions may also be restricted by law, and persons into 
whose possession this document comes should inform themselves 
about, and observe, any such restrictions. By accepting this report 
you agree to be bound by the foregoing instructions. You shall 
indemnify ESN, its Members and their affiliates (and any director, 
officer or employee thereof) against any damages, claims, losses, 
and detriments resulting from or in connection with the unauthorized 
use of this document. 
For additional information and individual disclaimer please 
refer to www.esnpartnership.eu and to each ESN Member 
websites: 
www.bancaakros.it 
www.caixabi.pt 
www.cajamadridbolsa.es 
www.cmcics.com 
www.danskeequities.com 
www.degroof.be 
www.equinet-ag.de 
www.ibg.gr 
www.ncb.ie 
www.snssecurities.nl 

 

Amplifon   
Italy 
Healthcare 

Banca Akros S.p.A. 
Viale Eginardo, 29 
20149 Milano 
Italy 
Phone: +39 02 43 444 389 
Fax: +39 02 43 444 302 

Bank Degroof 
Rue de I’Industrie 44 
1040 Brussels 
Belgium 
Phone: +32 2 287 91 16 
Fax: +32 2 231 09 04 

Caja Madrid Bolsa S.V.B. 
Serrano, 39 
28001 Madrid 
Spain 
Phone: +34 91 436 7813 
Fax: +34 91 577 3770 

Caixa-Banco de Investimento 
Rua Barata Salgueiro, 33-5 
1269-050 Lisboa 
Portugal 
Phone: +351 21 389 68 00 
Fax: +351 21 389 68 98 

CM - CIC Securities 
6, avenue de Provence 
75441 Paris  
Cedex 09 
France 
Phone: +33 1 4016 2692 
Fax: +33 1 4596 7788 

Equinet AG  
Gräfstraße 97 
60487 Frankfurt am Main 
Germany 
Phone:+49 69 – 58997 – 410 
Fax:+49 69 – 58997 – 299 

European Securities Network  LLP 
Registered office c/o Withers LLP 

16 Old Bailey - London EC4M 7EG 

Members of ESN (European Securities Network LLP) 

Investment Bank of Greece 
24B, Kifisias Avenue 
151 25 Marousi 
Greece 
Phone: +30 210 81 73 000 
Fax: +30 210 68 96 325 

Danske Markets Equities 
Holmens Kanal 2-12 
DK-1092 Copenhagen K 
Denmark 
Phone: +45 45 12 00 00 
Fax: +45 45 14 91 87 

SNS Securities N.V. 
Nieuwezijds Voorburgwal 162  
P.O.Box 235 
1000 AE Amsterdam 
The Netherlands 
Phone: +31 20 550 8500 
Fax: +31 20 626 8064 

NCB Stockbrokers Ltd. 
3 George Dock, 
Dublin 1 
Ireland 
Phone: +353 1 611 5611 
Fax: +353 1 611 5781 
 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


